OEQ CONTENT AUDIT
CHEGKLIST FOR
2023

STEP BY STEP DETRILED GUIDE




High-performing content is a cornerstone
of achieving your business objectives.

But how can you be sure your content is

delivering the results you need?

Performing an SEO content audit in 2025 is critical for
optimizing your website's content, improving SERP,
and aligning with the latest trends in Google’s
algorithms.

Below Is a step-by-step guide with a comprehensive
checklist tailored to current best practices.
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ANSTEP 1
DEFINE GOALS

Before diving in, why you're conducting the
audit. Possible goals might include:

e Improving organic traffic.

e Boosting keyword rankings.

e Enhancing user experience (UX).

e |[dentifying underperforming content.

e Optimizing for new search trends (e.g., Al,
voice search, E-E-A-T principles).

Checklist:

o Clearly define your primary and secondary objectives.

0 Set measurable KPIs (e.g., traffic, bounce rate, conversions).
0 Segment goals by content type (blog posts, product pages,
videos).
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SEP 2

INVENTORY ALL GONTENT

Create a comprehensive list of content
types for your Content Audit Checklist

1.Blog Posts
2.Articles

3.Landing Pages
4.Product Pages
5.Soclal Media Posts
6.Videos
7.Infographics
8.Whitepapers

11. E-books

12. How-to Guides

13. Webinars and Recorded Events
14. FAQS

15. Checklists and Templates

16. Press Releases

17. Testimonials and Reviews

18. Interactive Content

19. Knowledge Base and Support Content
20. User-Generated Content

21. Pillar Pages and Topic Clusters

Additional Content Types

9. Case Studies
10. Podcasts
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Use spreadsheet software or content management
systems (CMS) to efficiently manage and

streamline your inventory processes.

SEO Content Audit Tamplate

On-Page SEO Technical SEO on Total Organic Traffic Average Ranking Total Backlinks

Checklist:

0 Export a list of URLs using tools like Screaming Frog, Ahrefs, or
Semrush.

0 Categorize content by type (blog posts, landing pages, videos, etc.).
0 Include metadata (titles, descriptions) for each URL.

0 Note content length, publication date, and last update.
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PY STEP 3

ASSESS GCONTENT PERFORMANGE

Identify how each piece of content performs based on analytics and search data.

0 Analyze traffic metrics (pageviews, sessions,
unigue visitors).

0 Review bounce rates and dwell time for
engagement insights.

0 Check conversion rates for pages with CTAs.
0 ldentify top-performing and underperforming
pages.

0 Evaluate organic traffic trends using Google
Analytics and Google Search Console.

0 Use rank tracking tools to assess keyword

positions for each page.

|
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P STEP 4

EVALUATE GONTENT QUALITY

Measure how well your content aligns with E-E-A-T (Experience, Expertise,
Authoritativeness, Trustworthiness) and user intent.

0 Assess content relevance to current search intent.
0 Verify accuracy of information (update outdated
facts, broken stats, etc.).
0 Evaluate for duplicate or thin content (use
Copyscape or Siteliner).
0 Ensure content aligns with E-E-A-T principles:

e Author bio and credentials.

e Citing authoritative sources.

e Including first-hand expertise or original research.
0 Optimize for voice and conversational search.

0 Check for overused keywords or keyword stuffing.

&
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SEP o

OPTIMIZE TEGHNIGAL SEO ELEMENTS

Ensure your content meets all technical SEO requirements for visibility.

0 Verify title tags and meta descriptions:

o Unique for each page.

o Proper keyword usage and compelling CTAs.
0 Ensure proper use of headers (H1, H2, H3).
0 Check schema markup (e.g., FAQ, how-to, article
schema).
0 Optimize image file names, alt text, and compression
for faster loading.
0 Evaluate Core Web Vitals (Largest Contentful Paint,
Cumulative Layout Shift, and First Input Delay).
0 Fix crawl issues (404 errors, redirects, and duplicate
URLSs).

@ Vinay Upadhyay

&




SEP 6

IDENTIFY GONTENT GAPS AND OPPORTUNITIES

Look for content that could be added or improved

based on audience needs and search demand.

0 Use keyword research tools (Semrush, Ahrefs,
Google Keyword Planner) to identify gaps.

0 Add content to target long-tail keywords.

0 Explore competitor content for missed
opportunities.

0 Map content to customer journey stages
(awareness, consideration, decision).

0 Create pillar pages or cluster content for

better topical authority.

@ Vinay Upadhyay



SEP 7

OPTIMIZE FOR EMERGING SEARGH TRENDS

2025 brings new search paradigms, so aligh your

content with trends like Al, voice, and video search.

0 Create Al-friendly content (structured, concise answers
for generative Al like Bard or ChatGPT).

0 Optimize for voice search with conversational, question-

based phrases.

0 Incorporate video content or optimize existing videos for
YouTube SEO.

0 Ensure pages are mobile-friendly and fast-loading for all

devices.

0 Leverage Al-powered tools like ChatGPT or Jasper for

content ideation.

&
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SIEP 8

AUDIT INTERNAL LINKING

Improve your site’'s navigation, content

connections, and user flow.

0 Add internal links to support related pages.

0 Check for broken or orphaned pages.

0 Use descriptive anchor text for links.

0 Build or refine a content silo structure.
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SIEP 3

ANALYZE BAGKLINK PROFILE

Evaluate how external links are

contributing to your content’s authority.

0 Use Ahrefs or Semrush to identify pages with the most backlinks.

0 Disavow spammy or toxic backlinks.

0 Build high-quality links to underperforming content.

0 ldentify content worthy of link-building campaigns.
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SIEP 10

REFRESH AND UPDATE GONTENT

Update underperforming pages with new

insights, keywords, and design tweaks.

0 Add new data, case studies, or statistics.

O Include recent internal or external links.

0 Reformat for readability (bullet points, images, headers).

0 Add calls-to-action (CTAs) where applicable.
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SIEP 11

REMOVE OR GONSOLIDATE LOW-VALUE GONTENT

Prune or merge pages that don't serve a purpose.

e« 0 Delete outdated, irrelevant, or thin content.
e« 0 Redirect removed pages (301 redirects) to preserve link equity.

« 0 Consolidate similar pages to strengthen authority.
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SIEP 12

CREATE A GONTENT PLAN

Based on your findings, create a roadmap for

future content creation and updates

e 0 Develop a content calendar for new posts.
e 0O Incorporate findings into content strategy (topics, formats, and
distribution).

0 Regularly schedule content updates for aging articles.
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¥ TOOLS YOU'LL NEED
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Content Inventory: Screaming Frog, Semrush, Ahrefs.

Performance Tracking: Google Analytics, Search Console, GA4.

Keyword Research: Semrush, Ahrefs, Google Keyword Planner.

e Technical SEO: Screaming Frog, Sitebulb, PageSpeed Insights.

Backlink Analysis: Ahrefs, Semrush, Moz.
E-E-A-T Audits: Clearscope, SurferSEO.

Good Lucke,
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Need help with
SEQ?

DM me to SEO Discuss for
custom plan for your website
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